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Researching theme parks _ Why



Researching theme parks _ Where



Researching theme parks _ How



Publishing about theme parks _ Major books



PARKS
• Origins
• Categorisation
• Globalization
• Players

ENTERTAINMENT
• Society
• Urbanism 
• Impacts
• Tourism

MANAGEMENT
• Factors
• Design 
• Operations
• Challenges

2007

Publishing about theme parks _ Major books
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Writing Key Concepts in Theme Park Studies

 Antecedents, Origins, and Development

 Labor

 Visitors

 Media

 Paratexts and Reception
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Writing Key Concepts in Theme Park Studies

 Attractions

 Immersion

 Authenticity

 Theming
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Writing Key Concepts in Theme Park Studies

 Space

 Time

 Economic Strategy
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Writing Key Concepts in Theme Park Studies

 Worldviews

 Industry

 Inclusion and 
Exclusion

 Methods



Attendance to theme parks worldwide, 2009-2012-2015-2018
*Data from IAAPA, 2015 **Data from IAPPA, 2017 ***Data from IAAPA, 2019

Number of visits (millions)

2009* % 2012** % 2015*** % 2018*** %

North America 345.0 43,25 368.9 41,28 388.1 38,59 412.8 36,80
Europe 154.5 19,37 156.8 17,55 165.7 16,47 177.1 15,79
Asia/Pacific 268.0 33,60 335.5 37,54 418.5 41,61 493.1 43,96
Latin America 29.3 3,67 29.5 3,30 30.8 3,06 31.3 2,79
Middle 
East/Africa

0.9 0,11 2.9 0,32 2.7 0,27 7.3 0,65

World 797.7 893.6 1,005.8 1,121.6
© Salvador Anton Clavé

The global theme parks industry



Total spending in theme parks worldwide, 2009–2012-2015-2018 
*Data from IAAPA, 2015 **Data from IAPPA, 2017 ***Data from IAAPA, 2019

Spending (US $ millions)

2009* % 2012** % 2015*** % 2018*** %

North America 14,608 50,84 17,294 52,43 21,073 51,62 24,779 50,95
Europe 5,693 19,81 5,533 16,77 6,264 15,35 7,163 14,73
Asia/Pacific 8,128 28,29 9,806 29,73 13,105 32,10 16,093 33,09
Latin America 283 0,98 268 0,81 290 0,71 336 0,69
Middle 
East/Africa

24 0,08 83 0,25 88 0,22 266 0,55

World 28,736 32,984 40,820 48,637
© Salvador Anton Clavé

The global theme parks industry



Evolution of the number of visitors to the top ten theme parks of each region and of the 50 main 
parks in the world, 1994–2000-2006-2012-2018 (in millions of visitors) (Anton Clavé, 2007 based on 

Amusement Business data, TEA/ERA, 2007 and TEA/AECOM, 2013, 2019).

© Salvador Anton Clavé

The global theme parks industry

North America 
(Top 10)

Europe (Top 
10) 

Asia/ Pacific 
(Top 10)

Latin America 
(Top 10)

World
(Top 50)

1994 67,300 35,050 62,292 15,400 222,057
2000 86,600 42,600 58,315 15,165 245,118
2006 87,530 42,796 68,320 11,060 248,310
2012 97,666 42,273 78,671 13,199 282,800
2018 112,075 45,336 99,718 15,064 342,402



© Salvador Anton Clavé

The global theme parks industry

Company Attendance
2019 (000)

World
Top 25 Parks

Attendance 
World Top 25

% Most visited theme park

Disney 155,991 12 151,760 97.3 Magic Kingdom at WDW
(20,963)

Merlin Entertainments 67,000 - - - Gardaland(2,920)

OCT Group 53,970 1 5,160 9.6 OCT Happy Valley Beijing
(5,160)

Universal Studios 51,243 4 44,944 87.7 Universal Studios Japan
(14,500)

Fantawild Holdings Inc 50,393 - - - Zhengzhou Fantawild
Adventure (3,840)

Chimelong Group 37,018 2 16,641 44.9 Chimelong Ocean Kingdom
(11,736)

Six Flags 32,811 - - - Six Flags Magic Mountain
(3,610)

Cedar Fair 27,938 - - - Knott’s Berry Farm (4,238)

SeaWorld 22,624 - - - SeaWorld Orlando (4,640)

Parques Reunidos 22,195 - - - Parque Warner Madrid
(2,232)

TOTAL 521,183 18 218,505 41,9 -

© Salvador Anton Clavé



A proposed geological epoch dating from the commencement of significant human impact on Earth's, including, but not limited to, anthropogenic climate change.

The entertainment and the future of Antropocene



The entertainment and the future of Antropocene



The entertainment and the future of Antropocene



Future projects
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Future projects



IDEAS Erasmus + Master

Innovative Design of themed Entertainment and 
Attractions for Sustainability



The global theme park industry – 2nd Edition



Service/Good IAAPA categories

Planning and Design Planning and Design 
Site Development and Management Construction, Engineering, Facility and Grounds, People Moving Equipment, Theming and 

Scenery (Displays and sets)

Games and Play Equipment Games and Devices, Participatory Play Equipment

Multimedia attractions Multimedia attractions (Hi tech equipment and services) 
Rides Ride planning, design and management, Rides 

Shows and Productions Shows and Productions
Operations Cash Handling and Payment (Admission/financial equipment and coin operated machines/non-

game), Clothing, Food and Beverages, Merchandise and Gifts (Gifts, novelties and souvenirs), 
Security and Safety, Theatrical Equipment and Supplies, Water Related Equipment and Supplies

General Management Business Services (including consultants), Human Resources, Marketing and Branding, Insurance, 
Customer Services, Communication Systems, Printing, Computer Systems/software, Web 
Services 

Other/Miscellaneous Other/Miscellaneous

The global theme park industry – 2nd Edition
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More Key concepts

Engineering – Safety – Regulations – Standards 



Challenges



Sustainable tourism is “[t]ourism that takes full account of its current and 
future economic, social and environmental impacts, addressing the needs 
of visitors, the industry, the environment and host communities” (UNEP & 
WTO, 2005: 12)

Recommendations



https://eix.mnactec.cat/parcs-datraccions/
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